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Unit 3 Outcome 3 Criterion 1 – Design research methods to define communication problems. 
[bookmark: _Hlk187830525][bookmark: _Hlk187830526]The student has explored the design problem through divergent thinking, gathering insights using multiple approaches. They have created a brainstorm map with guiding questions and topics centered on well-being, which has informed further research into health statistics (as seen on page 2). Their exploration also includes reflection on obesity as a contributing factor, demonstrating a broad and thoughtful approach to understanding the design challenge.
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Unit 3 Outcome 3 Criterion 1 – Design research methods to define communication problems. 
Research strategies to gather insights. Understanding of legal and ethical obligations. Understanding of good design. Here the student has researched a range of types of health foods and their packaging. They have analysed the use of visual language to convey information about the product. They also discuss the dietary features of each. The student has written the source of the image under each. In their annotations they consider how each example conveys the health information thus addressing the legal obligations of designers. 
Research strategies to gather insights: Stakeholder analysis. The student has used a graphic organiser to analyse the designer, audience and context of the design. There are headings that identify the interest of the stakeholders, and they are described and what investment they may have in the design.
Research strategies to gather insights: Ethnographic research. This is another form of research that the student has used to gather insights on the users of health food products. They have analysed the attitudes of a specific audience group to gain further insights. 

[image: ][image: ][image: ]Unit 3 Outcome 3 Criterion 2: Documentation of a design brief defining two distinct communication needs and the presentation of design criteria (GOOD DESIGN – CONVERGENT THINKING) 
The student has established a design problem, and they are using convergent thinking to further research and define the design problem. They have researched existing solutions such as vision impaired devices and how they provide access and mobility for users. They discuss the features of each device and how it is used (Images 1 and 2). They also research existing designs (Image 3) using the Gestalt Principles of Visual perception. They have annotated the design elements and principles in each example. This research assists the student to explain the design problem. 


Source: Andrea Ong
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Source: Ruby Vincent
Unit 3 Outcome 3 Criterion 2 – Documentation of a design brief defining two distinct communication needs and the presentation of design criteria (Design brief and design criteria). 
At the top of the brief the student has written the design problem. The client and audience are explained by providing detail of the location and characteristics of each. These have been developed from the different forms of research where the student investigated the audience, the context, and existing solutions to the problem. Each need is described referring to the design field of messages and its conventions. (Eg: logo, colour palette, pattern and type face). The need is related to the design problem. Then the purpose is described and how visual language will communicate the need. The context explains what the visual communication design is, where the design solution will be located (branding on printed collateral, business cards, letter heads, posters and product packaging) and how it will be viewed. The presentation format is explained and the student discusses how the communication need will be presented to the client. For example, the style guide with instructions of how to use it. The student has also outlined the constraints and expectations for both communication needs. They highlight aspects such as specific client constraints regarding style, conventions relating to the field, and ethical and legal obligations (inclusion of the Australian food guidelines). Finally, the brief is signed and dated by the teacher and the student. 
Hint: Students use the information under each heading in the brief to have a clear idea of their design criteria. 

[image: ]Unit 3 Outcome 3 Criterion 2 – Design brief and design criteria. 
This Design brief has been developed from the specific research on children and young adults who are vision impaired. From the research into organisations who provide access to vision impaired people, the student can discuss the client in detail. Two different communication needs are explained, and the fields of Messages and Objects. The purpose has developed from the specific research into each design field so the design problem is fully explained. The contexts explain what the design solution is relevant to the field (eg: Object design: a toy) and where it will be used (social environments and learning)
There are several stakeholders (or users) for the design solution (parents, children and communities). These are explained referring to how they would use the design solutions. As there are specifications for the toy, the student has also described how the manufacturer is a user of the design solution. 
Each design solution has constraints and considerations. The student has drawn on the client, users and conventions of both design solutions. They have considered ethical and legal obligations referring to accessibility regulations and also constraints from manufacturers and printers. 
The presentation format is identified and could have further explanation that related to purpose, context and conventions of the identified field. However, most of this information is covered in other areas of the brief. 
Hint: Students use the information under each heading in the brief to have a clear idea of their design criteria. 
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Source: Ruby Vincent
Unit 3 Outcome 3 Criterion 3 – Generate and develop a range of design ideas drawing on the design criteria (design idea generation)
At the start of their generation of design ideas, the student has drawn on the design criteria (Image 1: top left) by writing a list. They then complete a series of case studies on logos. In these case studies the student focuses on the effective use of design elements and principles and generates some small thumbnail sketches next to the examples. They also reflect on why they are examples of good design, particularly on how they address the audience and the communication need. They also consider the conventions of the Messages field by discussing features such as typefaces. The annotations are presented in a concise list of bullet points. The student has also referenced the source of the image next to it. The student has also considered legal and ethical obligations by considering regulations for the use of found typefaces and the information that must be conveyed on packaging. 
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Unit 3 Outcome 3 Criterion 3 – Generate and develop a range of design ideas drawing on the design criteria  
These examples show the student exploring and expanding on the design criteria. They have started to explore their logo using different methods, materials and media. The type for the logo is explored in different ways and the use of the ink and brush demonstrates the expansion on the fineliner. Digital methods are used to explore the shapes of the logo and the colour for the background. Throughout the exploration the annotations explain the use of the design elements and principles and how they effectively communicate the ideas to the audience. 
Hint: It is a good idea to keep a list of the design criteria to help with organising the generation and development of design ideas. 


Source: Ruby Vincent
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Unit 3 Outcome 3 Criterion 3 – Generate and develop a range of design ideas drawing on the design criteria
In developing design ideas for a shopping centre, this student has drawn inspiration from natural forms, architectural styles, and interior designs. These themes were developed from a brainstorm of the design criteria. The student has highlighted words that are relevant to the design criteria for each example. There are small drawings using a range of materials and media next to each exploration, including a rendered manual drawing of a sculpture thus demonstrating the student considering form. The student discusses how they would develop these ideas further by referring to the design criteria.
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Unit 3 Outcome 3 Criterion 3 – Generate and develop a range of design ideas drawing on the design criteria
In these pages the student has developed their design ideas. They have focused on a specific design element to explore and based their exploration on natural forms. They have generated ideas for a floor plan for the shopping centre and they are now considering other factors such as sustainability, safety and security and a sense of community. These are all ethical considerations in the development of the design. The design criteria in both examples are highlighted in the student annotations. Often the annotations are added to with small thumbnail sketches demonstrating convergent thinking. 








[image: ] [image: ]














\ 
Source: Andrea Ong



[image: ]





Source: Ruby Vincent

Unit 3 Outcome 3 Criterion 4 – Present a range of design ideas drawing on the design criteria (planning for the critique)
These examples demonstrate how the students have planned for the presentation of their design ideas. They are planning the presentation by drawing diagrams of the design ideas using divergent thinking strategies (SCAMPER: Image 2 and 3) and developing questions. These questions for feedback focus on the design criteria and the student’s understanding of good design. In image 1 the student has written a list of factors to develop further including research, specific examples of their design ideas and the design elements and principles. 
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Unit 3 Outcome 3 Criterion 4 – Present a range of design ideas drawing on the design criteria (feedback and response)
These examples showcase students articulating their questions and feedback while planning the further development of their design concepts in Unit 4. The feedback is structured around the design criteria, with students reviewing these criteria and summarizing their insights. They demonstrate critical and reflective evaluations, incorporating strategies for critical and reflective thinking, design elements and principles, as well as methods, media, and materials. Additionally, students have created specific diagrams to visually illustrate their thinking. 
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Unit 4 Outcome 1 Criterion 5 – Refinement and resolution of design concepts for two communication needs
The student has developed a plan based on the feedback from the Unit 3 critique of the design concepts from the design ideas that they will refine further. Here the student has identified one design idea and undertaken further analysis by researching other logos and packaging surfaces. The student evaluates and compares the use of the design elements and principles and refers to the design criteria. They also discuss to how they can use methods, media and materials by discussing watercolour effects and also digital type created in Illustrator. They then synthesise the use of methods, media and materials and discuss what they will explore to refine one concept. 
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Unit 4 Outcome 1 Criterion 5 – Refinement and resolution of design concepts for two communication needs
The student has developed a plan based on feedback from the Unit 3 critique, refining their design concepts further. Focusing on the logo concept, the student delves deeper into the conventions of the Messages field, emphasizing typography. They also explore design elements and principles to create effective visual language. The annotations provide specific insights into each iteration of the concept. Additionally, the student draws inspiration from photography and natural imagery that align with the design criteria, considering the client’s role as a health food producer. Resource images are included alongside their respective source links. The student also accounts for ethical and legal obligations by examining the required packaging symbols for health food in Australia. 

Source: Ruby Vincent
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Unit 4 Outcome 1 
Criterion 5 – Refinement and resolution of design concepts for two communication needs. Criterion 6 – Evaluation and presentation of design concepts drawing on the requirements of the brief. 
These examples illustrate the focused refinement of a pattern for the brand identity. The student has used digital methods to explore pattern and shape in packaging, papers, and cards.
The final concept is presented in a pitch, demonstrating how the design solutions align with the criteria outlined in the brief. The student reviews their summary of design criteria, explaining how they refined their design ideas. They also address legal and ethical obligations, particularly the use of symbols required by the Australian government. They clarify how these elements were incorporated into the design concepts, any adjustments made, and how the final designs comply with Australian packaging regulations—for example, the use of the ‘Made in Australia’ symbol.
 




[image: ][image: ][image: ] 










Source: Ruby Vincent

Unit 4 Outcome Criterion 6 – Evaluation and presentation of design concepts drawing on the requirements of the brief. 
The student has applied convergent thinking from their pitch to refine their design concepts further. They documented the questions posed to other students along with the feedback received. Using a software program, they created a survey to gather insights, focusing on specific branding elements such as icons and the logo for targeted refinement. Following the feedback process, the student conducted a SWOT analysis to evaluate and refine their concepts. They incorporated key aspects essential to the solution, including visual language and ethical and legal obligations.
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Unit 4 Outcome Criterion 7 – Presentation of design solutions to address the communication needs specified in the brief. 
The student has applied their analysis to refine the concept for the style guide. They first created a draft of the guide’s pages and then enhanced each one digitally. The annotations on the draft communicate insights into page layout using Gestalt principles. Two examples showcase digital refinements across the eight pages. The student has provided commentary on layout, including the placement of the previously refined logo and icons. Additionally, they have incorporated conventions from the Messages field, refining typographic conventions and layout. 
Source: Ruby Vincent
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Unit 4 Outcome Criterion 7 – Presentation of design solutions to address the communication needs specified in the brief. 
The student is resolving the layout of the presentation of their design solution. They have used digital methods for each aspect of the brand and style guide, and then considered the layout for the client as specified in the brief under Presentation format. By viewing the pages in a map the student is able to refine specific aspects of the visual language before moving to refine the presentation digitally. 




[image: ][image: ]












Source: Andrea Ong
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Unit 4 Outcome Criterion 7 – Presentation of design solutions to address the communication needs specified in the brief. 
In these examples, the student has summarized feedback from the brief, highlighting both the positive and negative aspects of the toy design. The feedback addresses the effective use of visual language, the intended purpose of the design, and how it serves the user. To refine their work, the student has incorporated small illustrations and brainstorming sessions, responding to the feedback with further improvements. These illustrations and annotations align with the design criteria outlined in the brief and demonstrate convergent thinking.
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Source: Andrea Ong

Unit 4 Outcome Criterion 7 – Presentation of design solutions to address the communication needs specified in the brief. 
The student has further refined a design solution, incorporating feedback from the brief. Their focus has been on enhancing the form and handle of the toy design. Using digital tools, such as design software, they have explored handle variations and examined design elements and principles. The accompanying annotations highlight these design aspects while aligning with the established design criteria. 



[image: ][image: ]






Source: Andrea Ong
Unit 4 Outcome Criterion 8 – Use of visual language to address the distinct communication needs specified in the brief. 
The student has further refined a design solution, incorporating feedback from the brief. Their focus has been on enhancing the form and handle of the toy design. Using digital tools, such as design software, they have explored handle variations and examined design elements and principles. The accompanying annotations highlight these design aspects while aligning with the established design criteria. 
The student has developed two different design solutions—a sensory toy and a poster about inclusive play—each in separate design solution presentation formats. By referring to the brief, one can identify the design criteria and examine how the student has refined their visual language. The folio work leading up to the presentations highlights this refinement, as the annotations demonstrate the deliberate application of design elements and principles.
Within the presentations, the concepts have been further refined to suit their respective formats. Additionally, ethical and legal obligations, such as the use of icons, scientific information on vision impairment, and accessibility regulations, are demonstrated. The student would have addressed these aspects during the refinement process leading up to the production of these final presentation formats.
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‘The innovation of technology has increased the variety of assistive tools and devices to support people with visual
impairments in many ways within both the digital and physical realms.

TACTILE

DOTS - BUMPS, TACTILE STICKERS AND BRAILLE

“This helps people with visual impairments to identify
Spacific sattings, buttans, options, places or signs
through textured surfaces with patterned burmps.

AUDITORY

TAIKING PRODUCTS - CLOCKS/WATCHES, MEDICAL
EQUIPMENT, HOUSEHOLD/KITCHEN APPLIANCES
‘These electronic devices can communicate
information through a speaker through an electronic
voice, which can be contralled through buttons or

.

KEYBOARDS AND COMPUTERS - BRAILE KEYBOARDS
AND DISPLAYS

‘Thesa keyboards have simple, multi-functional keys
and buttons to help people with visual impairments
use acomputer, with rows of pins thatindividually
pop up to display digital text though Braille sothe
person can feel it

READING AIDS - ELECTRONIC PERSONAL ASSISTANTS,
SUCH AS GOOGLE HOME AND AMAZON ALEKA, AND.
‘SCREEN READERS WITH TEXT-TO-SPEECH TOOLS
These devices and tools can asist with reading

by utising speech and hearing to communicate:
information and text to people with visual
impairments.
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DESIGN BRIEF

CLIENT: - Eden Nelson's Health Food Company

The clent of this prjects Eden Nelson, the owner and founder of an emerging, Melbourne based, healthfoods company.
Nelson recognises that Austalia s currently experiencing an obesity epdemic, with discretionary foods making up a arge
proportion ofyoung people’sdaly enery intake. s understood that a primary barrer to improved nutrton for this age
§r0up, i the perception that healthfoods arebland, dull andlack flavour when compared tothls Highfat, high sugar
lternatves. norder o hlp curve this view and thus encourage healther eating practcesinyoung people, Nelson seeks to
‘commission  designer, tohelp develop  cheerful ibrant and enticing brand forher business

The company wil produce  range of praducts, from low clorie dessers alernatives o quick,reduced sugar snack options
that st the busylfestyle o their young customers. Given Nelson's emphasis on upholding corporate socal esponsibilty
standards, ol of these productsar to be made loally,in Ausralia, nfactories operating under fair trade congiions. She would
ke this commitrment 0 ethical manufacturing o berefected i the raducts’ packaging. Having previously worked fo saveral
years inthe food industry, as a dietitan and rcipe designer, Nelson hopes to bing ogather herculnary knowledge and her
interestin youth halth and nutitin, to develop business thatdelves healthy, ethica, accesible and delicious foods to
youngpeople.

TARGET AUDIENCE:

The designer i required o target a non gender speciic audience of the agesof 1810 25, They ae residents of urban areas, o medium
Socio-economic status butof astudent lovel income. The target demographic would have an nterestin mainaining a healthy and
actvelfestyle, and i fiting nutritious and lavoursome aods into their diet where possble They wauld also be ethically and
sustainably minded,and have a prsonality that appreciatescreatty and playlulness.

DESIGN NEED 1 - Brand and visual language

The clent requires a brand and accompanying vsuallanguage. Thi may include brand name, g, colour palete, paterns and.
suggested typefaces, that the business can useforboth digtaland printed collateral

The branding should encourage the positive perception ofthe business's health food products as flvourlul, and enticing and should
ulimately encourage product purchases rom the business.

Purpose

The purpose of the brandin i, primary, o allowfor efective dentifiation of the business. Unigue and recogrizable banding should
learlydistinguish the business from other competing health ood companies Furthermare, thiough visual lnguage, it may allow
identifcaton o th busingss' un and youthful nature, and that i takes flavour and customer experience into count i the delivery of
nutritiousfoad.

Contexts

The branding can be tilsefor 3 variety o pinted collteral,such s o the business cards, eterheads, advertisement postrs and
product packaging It can lso be sed on dgtal latforms such as forsocial media, emallignatures and for the business's webstes. I
may be scaled up o down to sut these contets.

Presentation Format
“The finl presentation format orthis design may be a syl guide thatincludes ol of thevisual elements of the rand, accompanied by
refnstruction on how these eements should be tlised, This can allow the business o ffectively and consisently implementthe
branding so that i has the desied efecton the audience.
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PEER FEEDBACK DOCUMENTATION

QUESTIONS FOR CONSIDERATION:

What ara the positive and negative aspects of the ideas?
What impression or impact do they give to the audience? What stands out?

What are the areas or opportunites for Improvemant?

Considering the solutions for SCAMPER, what idsas can be incorporated or further developed for the original
concept?

FEEDBACK
POSTER

‘Overall they give a clear communication of the topi, particularly through the icons of the canes and glasses.

#1 DIETER RAMS: INSPRATION
Concept 1was considered to be appealing, the most simple and straight to tha point. The original concapt s
‘good but could be daveloped more. Potential next steps explorad in the COMBINE and ELIMINATE responsas to
'SCAMPER could be sffactive a5 they show mra variaty and are minimalistic and pleasing to the eye.

#2 PLAY IDEAS: ELEMENTS AND PRINCIPLES
“The orfginal concapt s good ast hghlights play. The heading s attention-grabbing, with the sacond
MODIFICATION rasponsa for the “play” subtitla standing out more. ADAPT has potential as ft looks more
professional and highlights the stick, which s clearly associated with visual impairments.

#3 DIETER RAMS: INSPRATION FOR EMPATHY CONCEPT
“The orfginal concapt s effective, with the haading that pops out, bt it could ba developed more. COMBINE and.
REVERSE hav potential and as both of them draw attention to images associated with visual impairments.

TOY

‘Overall th toy designs address tha brief as they encourage socfalisation, as well as thel sense of awareness.

#1 VESTIBULAR/PROPRIOCEPTIVE: 3W'S AND ELEMENTS & PRINCIPLES
“The original concapt s fun and engaging as it mproves communication andstening sklls, stimulating both
tactle and auditory senses. Howaver, it was also mentionad that the play might get boring and mundane with fts
Iack of ntaractiviy, and also limiting the actions of children with visual impairments, with the small squares and
space for them to stand on. However, the original concept was stil considarad to be effactive with s different
‘materials engaging young children, with the opportunities to include more sensory stimulation, and the SCAMPER
responses having the potentia fo further consideration, such as the REVERSE respons being effective for solo
play and the MODIFY rasponse’s form faciltating communication and socialisation so they can face each other.
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#2 GROUP PLAY: EXPLORATION OF FORM
Concept 2 was considarad to be one of the most engaging designs as t i effactive for developing social and.
listening skils among children with and without visual impairments. The form allows the children to face each
otherfor team play. However, chidren with visual impairments might be at a slight disadvantage as they willhave.
o memorisa the shape of their button when the toy cals it out to press a particular shape. It can also become
repatitive and younger children might struggle with holding it up a5 they willhave to grp onto the handles while
prassing tha button. The concapt has potential for further development, particularly as explored in REVERSE and.
PUTTO ANOTHER USE s they increase the toy's nteractivity whil allowing more efficient manipulation with the
buttons attached to the grip.

#3 DIETER RAMS: INSPRATION
“The orfginal concapt was mentionad to be effactive for developing fine motor skils a5 well as lstening and fealing
through touch, improving socfalisation batwaen two chidren. It uses sound and vibrations so that children with
visual impairments are not at a disadvantage. However, things to consider would ba the visually impaired child’s
Slight struggle to navigate and find the buttons around tha toy, and without a wide base, i can easily fall over when
‘pushed against. Areas for further development includa those explorad in the REVERSE responsa, as t makes it
asier for the chidrn to feelfor the buttons a5 wellas having amore stable and efficient form, and the ADAPT
response, increasing the sense of competition and enhancing socialisation.

‘Overall this feadback helped me to gain a daeper understanding of the potential next steps for the concepts,
particularly following the approaches inspired by SCAMPER.
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PITCH

SURVEY FEEDBACK SUMMARY AND REFLECTION
COMMUNICATION NEED 1: TOY

QUESTIONS:

Whatis your first impression of the toy regarding the critera and function?

Are there any features that makes this toy appealing and effective?

What are the negatives o this design, considering the audience and their engagement withit?

Are there any other comments or suggestions (including the modification or additionalimprovements)?

ST WPRESSION:  NEGATIE Aspecrs.

Overal, the feedback stated “The negative aspects

that the concept had an highlighted was the lack of
Interesting but complex refinement for the toy's form,
appearance, resultingin aswellas further use of colours

aconfusing design ith andtextures toappeal toall
afunction thatis intially children.
unapparent.

APPEAL AND EFFECTIVENESS:

Overal, the positive aspects
of e design were the form,
allowing fexible play, and the use:
of sound for audio stimulation, to
allow for more accessibleplay ADDITIONAL COMMENTS O SUGGESTIONS:
‘The comments for urther refinment included further exploration of
form considering ergonomics and anthropometry, colour and texture to
increase engagement,particulary those engaging auditory and tactle
‘Additionalsuggestions included combining the concept's gameplay with
Concept 3'svibrations to increase tacile stimulation, engagement and
even accesiblityfor children with hearing impairments.
Having different functions depending on the toy's context (sitting or
standing pay) can ncrease versatilty.

RESPONDING TO THE FEEDBACK:

Flexible functions depending on play postion.

~Having sensors to detect whether the toy s played on a surface or held up mid-air: contact microswitches. When
itisifted up, there is a sensor on the top which senses impact for children to tap.

More refined and improved form with the consideration of anthropometry and ergonornics.

Further refinement of the creative use of elements and principles.
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you can dol Inclusivity
starts with contribution.

Make sure they feel safe.
and included withinthe
| community It nottheic
Visual impairment that lmits
“them, it an inaccessible
environment.

Avays o

The purpose of an accessible and inclusive environment is to n"
ensure that children with visual impairments feel empowered yet supported.
This starts with everyone’s contribution and your gu;dance ‘
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This sensory toy fs

Sensory Toy for Visual Impairments e

for children with visual

Requiring only tacile and auditory senses, this toy Is minimal in ts impairments.

appearance but immersiv in ts gameplay. / \ . '\ 3

¥
This toy uses ani-butt voicerecording t engage and direct the ( ( ] e ra—
game, allowing fora more immersive axperence. unique designaims to

« " w m « m intrigue and engage
Different patterns for each handle, for a unique play experience. TURNE ‘OPEN! TWISTY chikdren

FRONTVIEW.

Addressing the gap between children with and
without visual impairments through the aspect

of playand socialisation. Suitable for seated play.

Three gamemodes: Teamwork, Competition and
Freeplay, flexible for different ages and levels.
Children can be involved and engaged in many

‘ways with the same level of entertainment.

Textured, rubbar-gip handles for

Materlals: Increasad comfortand grip efficiency,
* Plastic. allowing for longer play periods

* Rubber.

Norrslip and durable.
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